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Facebook Insights
Page likes 8% 
User engagement average  50% 
Reach  21%
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We had the best of intentions, but we 
struggled with…
•Transition, campus rebranding, increased 
marketing needs
•Juggling priorities and coordinating with other 
marketing outlets
•Last minute requests
Next Steps
•Branded content and a cohesive look
•Content used across al platforms
•Aspire to ful marketing plan
•Instagram account
•More video content

